INDIAN AFFAIRS: Two Reserves, Two Realities 
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CANADA’S 


WEEKLY NEWSMAGAZINE 


A Special Report with $ NATIONAL 


THE ISSUE: 

How Ottawa’s policies | 
threaten medicare 
as we know it 

THE MOOD: 

A Maclean's/ 
Medical Post poll on 
health care 

THE PROGNOSIS: | 

A Maclean's /CBC 
forum on the future 

PLUS: 

Toronto and Buffalo: 

A tale of two hospitals 

The home-care option 
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A new world of wine - 

Faraway tragedies 300 yeSfS Old 



Classic Wines with a Proud Tradition 





Home with Gzowski 


Forests and farms 
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Celtic Canucks 
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Maclean’s 



















How to SPOT 
A GER. 



THE CADDY THAT ZIGS. 


5 Barbara Amiel 

How to preserve the 
health-care safety net 













































Opening 

Notes 










































































A totally new way 
to open up Maclean’s. 
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Study Tfa Canadian Ms lag far behind their encTbeJsn Canadian unis and ttys. 



























Will The Real Compaq amada Please Stand Up? 
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Deirdre McMurdy 


t l lic Bottom 
Line 

Degrees of separation 






















Gibson’s Finest 



WHEN ONLY THE Fir* 





















































Cuts in public funding 
imperil medicare’s future 
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‘Feeling the pinch’ 
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CANADIANS AND HEALTH. 
HEALTH CARE REFORM: 


AVTIALISSUE FOR ALL CANADIANS 




significant public importance, Liberty Health believes 



Liberty Health believes strongly in 
of Canadian medicare. Over the last 18 months, 

Health Act (1984) - that core medical 




















home sicker and 







































The privates’progress 


The role of business in 
health care is growing 






































































































































































































Disillusion Down East 
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Health Care: 

Condition Critical 

A Special Report 

of the system, the morale of the medical profession, 
the state of home care and alternatives for the future. 

A Special CBC News Series 

In conjunction with Macleans* The National presents 
Health Care Cuts: Do We Have A Choice? 
starting Tues. Nov. 26 at 10 p.m. (10:30 NT) on CBC Television. 

• In Part 1, The National Magazine examines the impact of cuts to hospitals. 

• Part 2, on Wed. Nov. 27, explores the issue of nurses replacing doctors. 

• And in Part 3, on Thurs. Nov. 28, The National looks at who should pay 


A National Poll 

How do Canadians feel about their health care system? 

Are they confident or increasingly pessimistic about its ability 
to deliver quality care in the future? 

Macleans teams up with the Medical Post newspaper to provide results 
of this second annual major survey by the Angus Reid Group 
on the state of the Canadian health care system. 







Faltering reform 

The number of Americans without health insurance is growing 
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An open letter to 
Cantel customers: 
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BRIGHT IDEAS 
COME CHEAP. 



Brilliant ones 

COST A LITTLE MORE. 


MAG LITE 


















WE'RE FASTER THAN 
A SPEEDING REINDEER. 


Canadi»nAirCargo 






No searching! 
No nonsense! 
Great savings! 
No kidding! 
Give 
Maelearis 

Wrap up your holiday giving right now . 
Complete and mail the coupon below. 



































"I've got the best of both worlds. 

I work for a new company that's got 
116 years of experience." 















Without adequate 
travel insurance, 
a broken bone could 
break you. 



Get covered. Call TravelGoldr 


1 - 800 - 665-3381 

e-mail: sales@travelgold.com 















Theatre 


Jewish provocateur 
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MAN’S GUIDE to. bu v i fg D I A M 0 N D S 


You're getting her A DIAMOND. 

Seek PROFESSIONAL HELP immediately. 

Maybe you know a little something about 
diamonds. Maybe not. In any event, chances 
are she may know more than you do. So get 
some information. Then you can impress her 
with your knowledge, as well as with the 
diamond you bought. 

To know diamonds is to know tier. Find out 
what she has her heart set on. Try browsing with 
her, window shopping, watching her reactions to 
other women’s jewellery. Go by body language, 
not just by what she says. The simplicity of a 
diamond solitaire is irresistible to many women. 
This can make shopping easier for you, allowing 
you to focus on the beauty of the stone. She 
may find a solitaire necklace or solitaire ear 
studs beautifully classic, yet wearable every day. 
On the other hand, if it’s an anniversary you’re 
celebrating, there’s nothing quite like a Diamond 
Anniversary Band for the 10th anniversary, or an 
exceptional 25th Anniversary Diamond. 

Like people, no two diamonds are alike. Formed 
in the earth millions of years ago, diamonds are 
found in the most remote corners of the world. 

De Beers, the world’s largest diamond company, 
has over 100 years’ experience in mining and 
valuing. They sort rough diamonds into over 5,000 grades before they go on to be cut and polished. So be sure you 
know what you’re buying. Two diamonds of the same size may vary widely in quality. And if a price looks too good 
to be true, it probably is. Maybe a jeweller is a man’s best friend. You want a diamond you can be proud of. So don’t be 
attracted to a jeweller just because of “bargain prices.” Find someone you can trust. Ask questions. Ask friends 
who’ve gone through it. Ask the jeweller you choose why two diamonds that look the same are priced differently. 
You want someone who will help you determine quality and value using four characteristics called 'The 4 C’s. 

They are: Cut, not the same as shape, but refers to the way the facets, or flat surfaces, are angled. A better cut 
offers more brilliance; Colour. ; actually, close to no colour is rarest; Clarity, the fewer natural marks, or “inclusions,” 
the better; Carat weight, the larger the diamond, usually the more rare. Remember, the more you know, the more 
confident you can be in buying a diamond you’ll always be proud of. Learn more. For your free copy of the booklet, 
“How to buy diamonds you’ll be proud to give," call 1-800-461-5683. 

Compromise now? Where's your heart? Go for diamonds beyond her wildest dreams. Go for something that 
reflects how you really feel. You want nothing less than a diamond as unique as your love. Not to mention as 
beautiful as that totally perplexing creature who will wear it. 

Sponsored by the Diamond Information Centre 

A diamond is forever. 

De Beers 





